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Advertising Guidelines for BioTrust Nutrition’s Affiliate Program

BioTrust Nutrition (“BioTrust”) sometimes allows third-party affiliates (“Affiliates) to publish
advertisements for the sale of BioTrust’s products (“Advertisements”).  To comply with applicable
laws, rules, and regulations, Affiliates must follow these guidelines.

Please direct any questions about these guidelines to affiliates@biotrust.com

I. CLAIMS

 Advertisements. Affiliate shall not use any Advertisement unless it has been
provided to Affiliate by BioTrust, or unless BioTrust has provided its prior express
written approval for Affiliate to use such Advertisement.

 Substantiation.  No Advertisement may contain claims for which BioTrust does not
possess substantiation or that would be considered deceptive. “Substantiation”
means documented, competent and reliable evidence, in writing, to verify the
truthfulness and support the factual accuracy of the advertising claims.
Advertisements should not include any express or implied claims about the efficacy
of, or generally expected results of using, any BioTrust product, unless BioTrust
provides its express written approval of the Advertisement.

 Affiliates must retain all substantiation for at least five (5) years following the
termination of any business relationship between BioTrust and Affiliate.

 Product Efficacy. If any Advertisement contains statements regarding the efficacy
of any product or service, the statements must reflect the results that the average
customer can expect to achieve using BioTrust’s product.  A generic disclaimer
stating “Results not typical” is not sufficient.

 Price Savings. If the Advertisement makes “price savings” claims, for example that
customers may save a certain percentage on purchases of BioTrust’s products, the
savings must be true savings from the normal price that is available to the general
public.  For example, if an Affiliate advertises a “special price” exclusively for
certain consumers, this price must be limited to those consumers and must not be
available to general consumers. No such “price savings” claims may be
disseminated without BioTrust’s prior written consent.

 Trademarks and Copyright. The Affiliate must have the prior written consent to use
the all names, logos, or other trademarks, even if those are used as a search term,
keyword, and/or metatag, including in the title, body, and URL or search engine
results; as a metatag, in keyword stuffing or in other hidden layers on any web site;
or to drive organic search results.

 Money-back Guarantee.  The Affiliate must not advertise “money back guarantee”
or “satisfaction guarantee” unless the Affiliate clearly and conspicuously discloses
all material limitations or conditions that apply to the guarantee.

 Advertising Restrictions. Affiliate must not disseminate any Advertisement that:
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o includes content that is deceptive, misleading, untruthful, unsubstantiated, or
otherwise fails to comply with applicable federal and state consumer protection
laws;

o offers incentives, points, rewards, cash, or prizes to consumers in return for their
response to any Advertisement, unless the terms of the offer are clearly and
conspicuously presented to the consumer;

o infringes on the personal rights, trademark, copyright, patent rights, service
mark, or any other intellectual property right of any third party;

o contains profanity, sexually explicit materials, hate material, libelous or
defamatory material, or material that discriminates on the basis of sex, age, race,
religion, nationality, disability, sexual orientation, family status, or other such
classification;

o redirects traffic to or from any adult-oriented web sites;

o links internet traffic to any websites not specifically designated or approved by
BioTrust as its landing page;

o contains blank web pages, web pages with no content, or web pages that contain
only links, lists of links, or advertisements;

o is not written in English and/or does not contain English language content; or

o spawns pop-ups or exit pop-ups.

II. TESTIMONIALS AND ENDORSEMENTS

“Testimonial” means any advertising message, including but not limited to consumer testimonials,
celebrity or expert endorsements, verbal statements, demonstrations, or photos or other depictions
of the name, signature, likeness or other identifying personal characteristics of an individual or the
name, logo or seal of an organization), which message consumers are likely to believe reflects the
opinions, beliefs, findings, or experience of a party other than BioTrust or the Affiliate.

If an Advertisement includes testimonials, follow these guidelines:

 Any time an Affiliate uses endorsements or testimonials in an Advertisement, the
Affiliate must provide BioTrust a testimonial declaration or affidavit for each
endorser.

 All testimonials must be truthful, non-misleading, and substantiated, reflects the
honest opinions, findings, beliefs or experience of the person providing the
testimonial.

 Testimonials must not convey any claim that would be deemed deceptive if made
directly by BioTrust or by Affiliate.
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 Testimonials must not be presented out of context or reworded so as to distort the
endorser’s opinion or experience with BioTrust’s product.

 Testimonials may only be used in Advertisements if the endorser continues to be a
bona fide user of BioTrust’s product or service.

 Material Connections. Testimonials must contain clear and conspicuous disclosures
of any material connection between the speaker and the Affiliate or with BioTrust.
A “material connection” between the endorser and the seller of the advertised
product is anything that might affect the weight and credibility of the endorsement
in a material way, i.e., the audience would not reasonably expect the connection.
Examples of “material connections” include benefits or incentives such as cash,
free products, prizes, and special access privileges, given to the speaker by the
advertiser. A “material connection” could also be present if there is a relationship
between the speaker and advertiser that consumers would not expect, such as an
employee-employer relationship. Thus, if the person providing a Testimonial was
or will be paid or otherwise compensated for his/her Testimonial, the
Advertisement must include a disclosure such as “Persons appearing in this
Advertisement have been paid for their testimonial.”

 Use of Celebrity Images and Testimonial Prohibited.  The use, display, distribution
or transmission of any Advertisement that contains (a) a photo or other image of
any celebrity or (b) a Testimonial purporting to have been provided or made by a
celebrity, is strictly prohibited.

 Sponsorship.  Advertisements should not contain misrepresentations concerning a
BioTrust’s or the Affiliate’s affiliation with, or endorsement or sponsorship by, any
person or government entity.

 Experts.  If an Advertisement represents, directly or by implication, that the
endorser is an expert with respect to the endorsement message, then the endorser’s
qualifications must in fact give him/her the expertise that he/she is represented as
possessing with respect to the endorsement. An Affiliate may use the Testimonial
of an expert in an Advertisement only as long as the Affiliate has good reason to
believe that the endorser continues to subscribe to the views presented.

III. DISCLOSING THE AFFILIATE’S CONNECTION WITH BIOTRUST

 Affiliate must disclose, clearly and conspicuously (as defined below), its
relationship with BioTrust.

 This should be disclosed with language that clearly explains to consumers the
relationship between the Affiliate and BioTrust, such as the following:

o Paid for by BioTrust

o Advertisement for BioTrust

o Sponsored by BioTrust
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IV. GUIDELINES FOR REQUIRED DISCLOSURES

Affiliate must provide all required disclosures clearly and conspicuously. Follow this guidance:

 The disclosures should be listed in a larger type font than the surrounding text, or
in contrasting type, font, or color to the surrounding text of the same size, or set off
from the surrounding text of the same size by symbols or other marks, in a manner
that clearly calls attention to the language.

 The disclosures must be placed somewhere consumers cannot avoid seeing them.
Disclosures should not be far down on webpages or require scrolling to view the
disclosures.

 The disclosures must be in close proximity to the primary offer for which the
disclosure modifies.

 Ensure the disclosures are labeled to indicate the information’s importance and
relevance.

 Required disclosures should not be communicated solely through a hyperlink,
except that the use of hyperlinks should be limited to the disclosure of lengthy
details such as specific instructions on how to cancel.

 Disclosures should not be near distracting features such as banner ads or hyperlinks
to unrelated webpages.

 Disclosures should not be buried them in long paragraphs of dense text.

 Disclosure text should not be: small; in long passages that are single-spaced or in
all-capital letters; or in colors that do not adequately contrast with the webpage
background.
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BioTrust Nutrition’s Affiliate Compliance and Monitoring Policy

BioTrust Nutrition (“BioTrust”) sometimes allows third parties (“Affiliates) to publish
advertisements for the sale of its products (“Advertisements”). BioTrust has implemented these
guidelines for employees when monitoring Affiliate’s activity. Please follow this policy when you
monitor BioTrust’s Affiliates.
Please direct any questions about this policy to affiliates@biotrust.com

1. Monitoring Influencers

 A list of BioTrust’s Affiliates is located at our Super Fast Cart website.

 BioTrust monitors Affiliates weekly and will choose a sample of Affiliates, and review
their Advertisements promoting BioTrust.

To monitor Affiliates’ Advertisements, follow these steps:

 Identify the Affiliates to be monitored.

 Identify the websites where the Affiliate promotes BioTrust.  This information can be
found on BioTrust Sharepoint.

 Review each Advertisement where the Affiliate is compensated to promote BioTrust.
For each Advertisement:

o Confirm that the Affiliate discloses all material connections to BioTrust

o Confirm that the Affiliate follows the Advertising Guidelines for BioTrust
Nutrition’s Affiliate Program

o Take screen shots of the websites and Advertisements that you reviewed.

 If any of the monitored posts violate these guidelines, determine whether remedial
action is required (follow step 4 below).

 Complete the BioTrust Affiliate Monitoring Chart Sharepoint area, and Record the
Affiliates you monitored, the websites you reviewed, and whether remedial action was
required.

o If remedial action was required, detail the action taken in the BioTrust
Affiliate Monitoring Chart.

If you are not sure about whether an Affiliate or an Advertisements violates these guidelines, or
the appropriate action to take, contact affiliates@biotrust.com

2. Confirm that the Material Connection to BioTrust is Disclosed

Affiliates must clearly and conspicuously disclose their connection to BioTrust when
promoting BioTrust products.
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A. General Principles

 Affiliates must disclose their connection with BioTrust.  The following are appropriate
disclosures:

o Paid for by BioTrust

o Advertisement for BioTrust

o Sponsored by BioTrust

 Material connection must appear at the beginning of the Advertisement or top of the
Advertisement.

o Consumers viewing posts on mobile devices may only see the first three lines
of a longer post unless they click “more,” and many consumers may not click
“more.” Therefore, the Affiliate must disclose any material connection without
requiring a consumer to scroll.

 The placement of the disclosure must be easily viewed and not hidden deep in the text
or far down on the page – a “disclosure” or “legal” button or link will not be sufficient.

o Where feasible, the disclosure should appear in the top of the post.

o Disclosures should appear close to the endorsement or testimonial statement
being posted.

 The disclosure should be clear, conspicuous, and easy to understand.

o Written disclosures should appear in a reasonable font size and in a color that
is both readable and noticeable to consumers.

o Spoken disclosures should be made in a volume, tone, volume, and cadence that
is easily noticed and understood by a listener.

 If the Advertisement is a video with audio, the disclosure must be both spoken in the
audio and written on the video screen. Thus, someone who has their computer on
mute must still be able to see the disclosure on the screen throughout the video.

3. Remedial Action

If you find that an Affiliate’s Advertisement violates any of the above BioTrust guidelines,
please proceed as follows.

 BioTrust has an agreement in place with each Affiliate, which includes contact
information.  Use the agreement to determine how to contact the influencer.

If an Affiliate violated BioTrust’s guidelines, BioTrust may either send the Affiliate a warning
or terminate the BioTrust’s agreement.

A. Warning
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 Depending on the violation you may contact the Affiliate with a warning.  Warnings
are appropriate in the following circumstances:

o First time violations (if not egregious).

o Apparent mistake or inadvertent violation.

 Using the contact information provided in the applicable Affiliate agreement, you may
contact the influencer with the following message.  You must copy Affiliate Manager
at affiliates@biotrust.com and enclose a copy of the Affiliate’s contract with Affiliate
and the Federal Trade Commission’s guidance on Endorsement and Testimonials with
this message:

As part of BioTrust’s routine monitoring of its Affiliates, it has come to our attention
that your post of [insert date] on [insert website] violates your agreement with
BioTrust.  We request that you immediately remove the post and comply with your
agreement with BioTrust, as well as the Federal Trade Commission’s guidance on
Endorsements and Testimonials.  We have attached our Affiliate Guidelines and
the FTC’s Guidance for your convenience. Further violations may result in
termination of the agreement. If you have any questions, you may contact
affiliates@biotrust.com

B. Recommend Termination

 Depending on the violation, terminating the individual as a BioTrust Affiliate may be
warranted. Recommending termination is appropriate in the following circumstances:

o Multiple violations of BioTrust’s guidelines across websites or over time.

o Continued violations after warnings.

o Willful or egregious violations of BioTrust’s guidelines.

 If you believe termination is appropriate, contact affiliates@biotrust.com Do not
directly contact an Affiliate to terminate their agreement.

4. Recordkeeping

You must document each time you review Affiliates’ posts pursuant to these guidelines. In
addition, you must keep all records of the monitoring you conduct on behalf of BioTrust, including
the following.

 Websites and Advertisements that you reviewed.

 Any remedial action you took, including communications between BioTrust and the
Affiliate.
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5. Questions?

Contact affiliates@biotrust.com if you have any questions about any of the requirements set forth
above.


